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Report to California State Parks OHV Commission 

March 13, 2015 
Palmdale, CA 

 

 
Presentation 

 
Sequoia NF – OHV Program – Tentative 
Staff from the Sequoia NF will be present to give a general presentation regarding the 
forest OHV program and be available for question and answer. 
 
 

Discussion Topics 
 
OHV Enduro’s – Brand “Q” 
The USFS will provide information regarding the collaborative discussion with AMA, 
BRC, Quiet Warrior Racing on brand Q enduros and their implementation on USFS 
lands. 
 
5 Forest OSV NEPA Documents 
The USFS will be sharing information on the progress of the NEPA for Subpart C & the 
OSV grooming for the Lassen NF, Plumas NF, Tahoe NF, Eldorado NF, and Stanislaus 
NF as a result of settlement of litigation.  
 
The topics included in this report are generally the result of discussions between the 
California State Parks OHV Commission Chair Person and the U.S. Forest Service, 
and/or information relevant to U.S. Forest Service current events that may promote or 
affect OHV Recreation. 
  
If there are items of interest you would like the USFS to discuss in future meetings 
that you feel would benefit the knowledge or understand of the OHV Commission, the 
OHV Division, interested parties, or the statewide program on Forest Service Lands 
please contact: United States Forest Service, Pacific Southwest Region, Trails, 
Motorized Recreation & Travel Management Planning Lead – Kathleen Mick at 
kmick@fs.fed.us or 707-562-8859.  
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Regional Ride On Campaign with Tread Lightly! 
The Forest Service began a pilot for motorized use education for the Lake Tahoe 
area in 2014 for which stakeholder meetings have been held and Ride On materials 
are under development.  As a result of the stakeholder meetings the private 
partnership has grown.  The Pacific Southwest Region is expanding the partnership 
with Tread Lightly in 2015 to region wide campaigns and will include stakeholder 
meetings to identify key messages, methods for messaging, and additional 
partnership opportunities.  The project includes materials for distribution, volunteer 
events, educational outreach, youth engagement, and trainer training. 
 


